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Share of Ear

On average, Americans spend

3hours 46minutes

per day listening to audio
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Share of Ear

Americans’ 13+ Audio
Listening by Content Type

2 hours 54 minutes

per day listening to music
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Study Methodology

- In January/February 2020, Edison Research conducted national online survey of 3,159
Americans age 12 and older

- Survey offered in both English and Spanish

- Data weighted to national 12+ U.S. population figures
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Importance of Keeping Up-To-Date with Music (i AL 10§ SHRIERYS

BASE: U.5. ONLINE POPULATION AGE 12+

Somewhat

Very _
important important
“How important is it to learn 24% 43%

about and keep up-to-date
with music?”

Not at all
important
33%
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New-Music Seekers:

o of those age 12+ in the U.S. say it is
“very important” to learn about
o and stay up-to-date with music

Age 12-34: Age 35-54: Age 55+
say it is "very important” say it is “very important” say it is “very important”
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"y THE INFINITE DIAL

Demographics of New-Music Seekers Pl

BASE: U.S. ONLINE POPULATION AGE 12+ WHO SAY IT IS “VERY IMPORTANT" TO STAY UP-TO-DATE WITH MUSIC

Men
53%

Age 12-34
46%

Age 35-54
31%

Age 55+
4'7% 239
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Demographics of New-Music Seekers il

BASE: U.S. ONLINE POPULATION AGE 12+ WHO SAY IT IS "VERY IMPORTANT" TO STAY UP-TO-DATE WITH MUSIC

White
61%
Hispanic/
Latino
20%
African-
American

2% 3%
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NEW-MUSIC SEEKERS

Social Media

Among New-Music Seekers
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New-Music Seekers: l"f'f!u,"”m.
Social Media Brand Usage

BASE: U.S. ONLINE POPULATION AGE 12+ WHO SAY IT IS "VERY IMPORTANT" TO STAY UP-TO-DATE WITH MUSIC

% USING SOCIAL MEDIA BRAND

Facebook | 77
instagram |
snapchat [ -7

Twitter | -

pinterest [N 7
Whatsapp I 5>

Linkedin | 5

TikTok | s
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New-Music Seekers: ,":::::Mu::m' TH NSR AL
Social Media Brand Used Most Often

BASE: U.S. SOCIAL MEDIA USERS WHO SAY IT IS "VERY IMPORTANT" TO STAY UP-TO-DATE WITH MUSIC

n @ 8 U @ OTHER

Age 12-34 27 26 16 10 2 5 s B

agesss: [

Age 55+ 79 9 2 4 2 4
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New-Music Seekers: l'ff'ffh,m"ip
Sharing Music Updates through Social Media

BASE: U.S. ONLINE POPULATION AGE 12+ WHO SAY IT IS "VERY IMPORTANT" TO STAY UP-TO-DATE WITH MUSIC

Yes
53%

“Do you currently ever share updates on the
music you are listening to with friends and
family through social media?”

No
47%
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Amount of Audio Listening through Headphones/Earbuds

BASE: U.5. ONLINE POPULATION WHO SAY IT IS "VERY IMPORTANT" TO STAY UP-TO-DATE WITH MUSIC

ALL OF AUDIO MOST HALF SOME NONE
LISTENING OFIT OF IT OF IT OFIT
New-Music 20
Seekers 12+

Age 12-34

Age 35-54

Age 55+
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Audio Brands

Among New-Music Seekers
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Audio Brand Awareness

BASE: U.S. ONLINE POPULATION AGE 12+ WHO SAY IT IS "VERY IMPORTANT" TO STAY UP-TO-DATE WITH MUSIC

% AWARE OF AUDIO BRAND

spotify G c2
Pandora I a1
iHeartRadio NG 76
Amazon Music I 74
Apple Music [IIEEEGEGEGEEEEE— 73
Google Play I 72
SoundCloud [ 62
Napster | '
Tidal I, 2
Radio.com NG 20
Tuneln Radic NG 24
NPR One NN 23
Deezer NN 23
LiveXLive, formerly Slacker IINENEGEGEGEGEE 13
AccuRadio I 10

research
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New-Music Seekers: l'ff'ffh,m"ip
Audio Brands Listened to in Last Month

BASE: U.S. ONLINE POPULATION AGE 12+ WHO SAY IT IS "VERY IMPORTANT" TO STAY UP-TO-DATE WITH MUSIC

% LISTENED TO AUDIO BRAND IN LAST MONTH

36

Pandora

Google Play 31

Amazon Music 29

Apple Music 28

iHeartRadio 27

SoundCloud 26

&
@dison }TR'TDN #infiniteDial THE INFINITE DIAL 2020 EDISON RESEARCH AND TRITON DIGITAL

research



laven i sadars S
Audio Brands Listened to in Last Month (Age 12-34)

BASE: U.S. ONLINE POPULATION WHO SAY IT IS "VERY IMPORTANT" TO STAY UP-TO-DATE WITH MUSIC

% LISTENED TO AUDIO BRAND IN LAST MONTH

Spotify 58

Pandora ' 3/
Google Play ' S— 26

P T
Amazon Music 25

Apple Music T —— 3]
m Age 12-34

Age 35-54
Age 55+

iHeartRadio I 2 3

SoundCloud T 31
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New-Music Seckers N T L
Audio Brands Listened to in Last Month (Age 35-54)

BASE: U.5. ONLINE POPULATION WHO SAY IT IS "VERY IMPORTANT" TO STAY UP-TO-DATE WITH MUSIC

% LISTENED TO AUDIO BRAND IN LAST MONTH

SPotify  E————————
Pandora pu———— ./,
Coogle Play  p— 2
AMazon MUSIC  p—— 9
Apple MUSIC  p— 22

Age 12-34

iHeartRadio  p—— 33 m Age 35-54
Age 55+

SoundCloud  ——— 25
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New-Music Seekers: ,}"'I“,H""“,TH EINFINITE DIAL
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Audio Brands Listened to in Last Month (Age 55+)

BASE: U.S. ONLINE POPULATION WHO SAY IT IS "VERY IMPORTANT" TO STAY UP-TO-DATE WITH MUSIC

% LISTENED TO AUDIO BRAND IN LAST MONTH

Spotify
I 2

Pandora
N 28

Google Play
e 35

Amazon Music
I 2.8

Apple Music

P 25 Age 12-34
iHeartRadio Age 35-54

I 30 m Age 55+
SoundCloud

-2
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New-Music Seekers: My

Listening to Paid Subscriptions vs. Ad-Supported Audio Brandlgl

BASE: U.S. ONLINE POPULATION AGE 12+ WHO LISTENED TO AUDIO BRAND IN LAST MONTH AND SAY IT IS "VERY IMPORTANT" TO
STAY UP-TO-DATE WITH MUSIC

”“‘lli - INFINITE D/
llml

PAID AD-SUPPORTED

SUBSCRIPTION SERVICE

Spotify

49% listened in last month

Pandora
36% listened in last month

Google Play

31% listened in last month
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New-Music Seekers: Myl

Audio Brands Listened to in Last Week

BASE: U.S. ONLINE POPULATION AGE 12+ WHO SAY IT IS "VERY IMPORTANT" TO STAY UP-TO-DATE WITH MUSIC

% LISTENED TO AUDIO BRAND IN LAST WEEK

Spotify

Pandora 29

Apple Music

Google Play
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New-Music Seekers: Mty THE INFINITE DIAL
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Audio Brands Used Most Often
BASE: U.S. ONLINE POPULATION ACGCE 12+ WHO USE AUDIO BRANDS
APPLE IHEART AMAZON COOCLE SOUND

SPOTIFY PANDORA MUSIC RADIO MuUSIC PLAY cLoup ©OTHER

New-Music
Seekers 12+

Satisfied
Listeners 12+

(“Not at all important” to stay
up-to-date with music)
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New-Music Seekers: ["::::M:::“' THE N S R DIAL

Audio Brands Used Most Often

BASE: U.S. ONLINE POPULATION WHO USE AUDIO BRANDS AND SAY IT IS "VERY IMPORTANT" TO STAY UP-TO-DATE WITH MUSIC

APPLE IHEART AMAZON GOOGLE SOUND
SPOTIFY PANDORA MUSIC RADIO MUSIC PLAY CLOUD OTHER
New-Music
30 18 13 9 9 9 )

Seekers 12+

Age 12-34

Age 35-54

Age 55+
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New-Music Seekers: |||rm|,w, E INFINITE
Weekly Usage of YouTube for Music

BASE: U.S. ONLINE POPULATION WHO SAY IT IS "VERY IMPORTANT" TO STAY UP-TO-DATE WITH MUSIC

71
57 I 58

New-Music Seekers 12+ Age 12-34 Age 35-54 Age 55+

% USED YOUTUBE FOR MUSIC OR MUSIC VIDEOS IN LAST WEEK
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NEW-MUSIC SEEKERS

In-Car Media

Among New-Music Seekers
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New-Music Seekers: l"f'f!u,"”m.
Audio Sources Ever Used in Car

BASE: U.S. ONLINE POPULATION AGE 18+ WHO HAVE DRIVEN/RIDDEN IN CAR IN LAST MONTH

AND SAY IT IS "VERY IMPORTANT" TO STAY UP-TO-DATE WITH MUSIC; 92%
% USING AUDIO SOURCE IN CAR

AM/FM radio
Owned digital music

Podcasts

CD player

Online radio
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New-Music Seekers: My THE INFINITE DIAL

NEW-MUSIC SEEKERS

Audio Sources Ever Used in Car .

BASE: U.S. ONLINE POPULATION WHO HAVE DRIVEN/RIDDEN IN CAR IN LAST MONTH AND SAY

ITIS "VERY IMPORTANT" TO STAY UP-TO-DATE WITH MUSIC
% USING AUDIO SOURCE IN CAR

AM/FM radio
Owned digital music
Podcasts

CD player

Online radio m Age 12-34
m Age 35-54

SiriusXM w Age 55+
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New-Music Seekers: l'ff'f!!l,"mip
SiriusXM Satellite Radio Subscribers

BASE: U.S. ONLINE POPULATION AGE 12+ WHO SAY IT IS "VERY IMPORTANT" TO STAY UP-TO-DATE WITH MUSIC

No
65%

research
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New-Music Seekers: ""'""n,mhl S ARE S s

Audio Source Used Most Often in Car
BASE: U.S. ONLINE POPULATION AGE 18+ WHO HAVE DRIVEN/RIDDEN IN CAR IN LAST MONTH
OWNED
AM/FM RADIO MUSIC SIRIUSXM PODCASTS OTHER

New-Music
Seekers 18+

Satisfied
Listeners 18+

("Not at all important” to stay
up-to-date with music)

research
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New-Music Seekers: ||"'I| I \|
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Audio Source Used Most Often in Car
BASE: U.S. ONLINE POPULATION WHO HAVE DRIVEN/RIDDEN IN CAR IN LAST MONTH AND SAY
ITIS "VERY IMPORTANT" TO STAY UP-TO-DATE WITH MUSIC
OWNED
AM/FM RADIO MUSIC ‘ SIRIUSXM PODCASTS OTHER
New-Music
Seekers 18+ 35 28 12 10
Age 18-34 29 29 8 14
Age 35-54 35 29 17 7
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Music Discovery

Among New-Music Seekers

&
(Zefg;,s_gn \JRITON  #infiniteDial




New-Music Seekers: ]lf""'u,";““l
Sources Ever Used to Discover Music

BASE: U.S. ONLINE POPULATION AGE 12+ WHO SAY IT IS "VERY IMPORTANT" TO STAY UP-TO-DATE WITH MUSIC

% EVER USE SOURCE TO FIND OUT ABOUT MUSIC

YouTube I, S
Friends/family I /7
AM/FM radio I 6
Spotify I 2
Facebook I
Pandora I 0
Apple iTunes NN 25
iHeartRadio I 1°
Music television channels N 1°
Video games N 38
SiriusXM I 15
Blogs about music I 12
Information/displays at local stores Il 8

research
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New-Music Seekers: I'I“'llml“”lll THE INFINITE DIAL
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Sources Ever Used to Discover Music (Age 12-34)
BASE: U.S. ONLINE POPULATION WHO SAY IT IS "VERY IMPORTANT" TO STAY UP-TO-DATE WITH MUSIC
% EVER USE SOURCE TO FIND OUT ABOUT MUSIC
e 72 14
YouTube iHeartRadio
= - A
Friends/family ) . I 14
Music television channels
. I 37
AM/FM radio _ 23
- Video games
——————————
Spotify
10
I 27 SHHURXM
Facebook
= | . 13
| C—— i
Pandora Blogs about music
5 m Age 12-34
| ———— : = 3
Apple iTunes =0 Info/displays at local stores Age 35-54
Age 55+

research
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. . i W
Sources Ever Used to Discover Music (Age 35-54)
BASE: U.S. ONLINE POPULATION WHO SAY IT IS "VERY IMPORTANT" TO STAY UP-TO-DATE WITH MUSIC
% EVER USE SOURCE TO FIND OUT ABOUT MUSIC
YouTube I 4 iHeartRadio I 23
Friends/family I 41 z c
Music television channels |G 25
AM/FM radio I 53
Video games [ 15
Spotify NG 34
SiriusXM N 22
Facebook I 45
Pandora I 35 Blogs about music I 14
Age 12-34
Apple iTunes N 18 Info/displays at local stores [l 8 m Age 35-54
Age 55+

research
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Sources Ever Used to Discover Music (Age 55+)

BASE: U.S. ONLINE POPULATION WHO SAY IT IS "VERY IMPORTANT" TO STAY UP-TO-DATE WITH MUSIC

% EVER USE SOURCE TO FIND OUT ABOUT MUSIC

YouTube iHeartRadio
. 57
I 35
Friends/family ) L
I 53 Music television channels
I 25
AM/FM radio
) 2
70 Video games '
2
Spotify
I 20
SiriusXM
Facebook I 19
e 42
Bandora Blogs about music m.
I 22 Age 12-34
Apple iTunes Info/displays at local stores Age 35-54
I 15 B 8 u Age 55+

research
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New-Music Seekers: I'I“'llml“”lll THE INFINITE DIAL
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Sources Ever Used to Discover Music
BASE: U.S. ONLINE POPULATION WHO SAY IT IS "VERY IMPORTANT" TO STAY UP-TO-DATE WITH MUSIC
% EVER USE SOURCE TO FIND OUT ABOUT MUSIC
= ——~>77
YouTube N (5 /| iHeartRadio
I 57
Friends/family ) L
Music television channels
AM/FM radio
Video games
Spotify
SiriusXM
Facebook
Pandora Blogs about music
m Age 12-34
Apple iTunes Info/displays at local stores ® Age 35-54
» Age 55+

research
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Sources Ever Used to Discover Music
BASE: U.S. ONLINE POPULATION WHO SAY IT IS "VERY IMPORTANT" TO STAY UP-TO-DATE WITH MUSIC
% EVER USE SOURCE TO FIND OUT ABOUT MUSIC
YouTube iHeartRadio
Friends/family ) L
Music television channels
AM/FM radio _ 23
Video games [ 15
Spotify 12
SiriusXM
Facebook
Pandora Blogs about music
m Age 12-34
Apple iTunes Info/displays at local stores u Age 35-54
» Age 55+

research
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New-Music Seekers: l"f'f!u,"”m.
Currently Ever Watch Live Streamed Video Games

BASE: U.S. ONLINE POPULATION WHO SAY IT IS "VERY IMPORTANT" TO STAY UP-TO-DATE WITH MUSIC

% SAYING YES

New-Music Seekers 12+ Age 12-34 Age 35-54 Age 55+
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New-Music Seekers: "1""”'“”““' THE INFINITE DIAL
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Source Used Most Often to Discover Music

BASE: U.S. ONLINE POPULATION AGE 12+

AM/FM FRIENDS/ SIRIUS
YOUTUBE SPOTIFY RADIO FAMILY PANDORA y\ OTHER

New-Music
Seekers 12+

Satisfied
Listeners 12+

("Not at all important” to stay
up-to-date with music)
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New-Music Seekers: ,}"'I“,H""“,TH EINFINITE DIAL
. . MU New-vusic seekens |
Source Used Most Often to Discover Music

BASE: U.S. ONLINE POPULATION WHO SAY IT IS "VERY IMPORTANT" TO STAY UP-TO-DATE WITH MUSIC

AM/FM FRIENDS/ SIRIUS
YOUTUBE SPOTIFY RADIO FAMILY PANDORA  y OTHER
New-Music
Seekers 12+ 26 19 1 10 8 3 23

Age 12-34

Age 35-54

Age 55+
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Observations

Staying up-to-date with music is only “very important” to
24% of Americans age 12+

&
qadlsgjn )TRITDN #infiniteDial THE INFINITE DIAL @ 2020 EDISON RESEARCH AND TRITON DIGITAL

rrrrrrrr



iy, THE DIAL

1
l |||||'Il NEW-MUSIC SEEKERS

Observations

Many nhew-music seekers are young, but not all of them
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Observations

New-music seekers more likely to share what they're
listening through social media than in-person
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Observations

The number of sources for music discovery is growing.
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Observations

Online audio platforms are increasingly becoming the main
source of new music for new-music seekers
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New-Music
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